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Trend Analysis
	In the 1960s, women picked up jeans in order to express themselves and break free from rigid clothing standards on women. Previous to this, it was not common for women to wear jeans. They personalized their jeans with needlework, bright dyes, stone washing, rhinestones, and patches. At this point, denim was part of the counter-culture scene and double-denim outfits and denim jackets became popular, as well. By the 1970s, jeans were mainstream, and denim extended to skirts and vests, as well. Designer jeans became a trend in the 1980s, with style distinctions like stone wash, acid wash, intentional rips and tears in the fabric, and tapered cuts. The 1990s style pendulum swung from the tapered cuts of the 1980s to a baggy look. Overalls, overall-shorts, and excessive pockets were popular, as well. The 2000s style pendulum swung back even harder towards the skinny jean. The early 2000s embraced the flare cut, boot cut, and extremely low-rise jeans. Then the skinny jean emerged in the mid-2000s. Boyfriend-style jeans also became popular. (Montanez, 2019). 
	Today, in the 2010s, jeans trends are highly numbered. Many styles are acceptable and common today: flare cut, boot cut, skinny, boyfriend, cropped ankle, wide-leg, high-waist, mid-waist, all washes, and even vintage looks like overalls and jumpsuits. Another demand is sustainable jeans that are environmentally friendly. The reason for this all-encompassing denim style is because of fast-fashion. In the late 2000s, fast fashion became the way of retailers because it could keep up with customer demand. Customer demand changes quicker than ever today as customer style influences are mainly celebrities and are dished out on a daily basis through social media. “Fashion becoming so fast-paced means [that] the trend cycle has shortened. This, coupled with the fact, [that] everyone and anyone can wear jeans, means there are no obvious denim trends anymore” (Press Association, 2017). Another way that this social media exposure to new trends and demands has shaped the industry is its emergence of more sizes and fits. Brands have become more inclusive to various shapes, including petite and plus and various lengths. Companies specifically catering to these special sizes have emerged onto the scene, as well. 
	The future of jeans will continue to address the demands of customers. As social media continues to focus on the fashion trends, we will see the need for curvy-shaped jeans of all sizes. There are countless articles today answering the need of their readers to find jeans without waist-gap. In other words, how to find jeans that will fit both their hips and small waists, by ratio. This is a need that the market will fill. To be one of the first brands to recognize this specific need and fill it is a business necessity. Denim trends will morph to fit these needs, meaning better stretching denim, new cuts of denim to fit the hourglass shape, and the continuance of high-waists. 


References
Montanez, M. (2 Jan 2019). The History of Jeans. Live About. Retrieved Web. 23 Jan 2019 from, https://www.liveabout.com/the-history-of-jeans-2040397 
[bookmark: _GoBack]Press Association. (9 Oct 2017). This is Why You Don’t Really See Trend Cycles in Denim Anymore. Xposé.ie. Virgin Media. Retrieved Web. 23 Jan 2019 from, https://www.virginmediatelevision.ie/xpose/article/fashion/253010/This-is-why-you-dont-really-see-trend-cycles-in-denim-anymore 
